Market Overview- Advertising Industry

In 2025, the UK advertising industry is expected to
exceed £43 billion in total spend, cementing its
status as Europe’s largest advertising market and
third globally. Digital continues to dominate, with
brands leveraging advanced targeting tools,
influencer campaigns, and immersive ad formats.
Regulatory pressures and economic uncertainty
are shaping how advertisers balance innovation
with compliance.




Economic
Contributions &
Employment

The advertising sector fuels
the broader creative
economy, employing over
300,000 professionals across
media planning, buying,
content production, and
creative direction. A majority
of ad spend—more than

80% —is now allocated to
digital platforms, including
social, mobile, and
programmatic video.
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Current Trends &
Challenges

Retail Media Growth:

Supermarkets like Tesco and Boots have become
powerful advertising platforms, selling ad space to
consumer brands.

Video & Shoppable Ads:

Short-form video and interactive “click-to-buy”
formats are leading ad innovation.

Regulatory Shifts:

New laws restrict junk food advertising before 9pm
and online, impacting FMCG advertisers.

Ad Fatigue & Blocking:

Rising use of ad blockers and consumer scepticism
around targeted ads challenge ROI.

Source: Tesco and Boots Expand Retail Media
Platforms
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